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Sources: U.S. Department of Commerce and Statistics Canada. 


On a regional basis, North America, Asia, and the European Community account 
for 89 percent of total U.S. horticultural exports. The largest export growth 
has occurred in North America, followed in order by the European Community, 
Asia, and other areas. The increase in North America partly reflects expansion 
of U.S. sales to Mexico. U.S. horticultural exports to Mexico in fiscal year 
1991 totalled $155 million, up 32 percent from last year, and more than triple 


the level of 4 years ago. 
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For further information, contact: 

U.S. Department of Agriculture 
Foreign Agricultural Service 
Horticultural and Tropical Products Division 
Room 6603, South Agriculture Building 
Washington, DC 20250-1000 
Telephone: 202-720-6590 
Fax: 202-720-3799 
Frank J. Piason, Director 


Richard B. Helm, Deputy Director for Analysis 


Peter 0. Kurz, Deputy Director for Marketing 

















For specific inquiries, please contact the appropriate analyst shown below: 


Joani Dong 202-720-4620 Fresh deciduous fae table grapes, 
and apple juice 7 

J 
Kelly Kirby Flowers 202-720-0911 Circular editor, canned deciduous © 
fruit, tomato products, olives, and 
EC-specific issues ae 


“s os 7 
Brian Grunenfelder 202-690-1341 Trade policy and eeacea tase issues 


Emanuel McNeil 202-720-2083 Berries, tropical, true, nursery 
products, cut flowers, and hops and 
beer a 
Katherine Nishiura 202-720-0497 Wine, tree nuts, and non-citrus fruit 
juices (except for apple juice) ~ 
a 
Ed Porter 20 2a) 20a Oe Fresh vegetables, melons, ‘f 
Mexico-specific issues, canned 
mushrooms, and export credits | 


Joe Somers 202-720-0897 Citrus and trade forecasts 
Mark Thompson 202-720-6877 Processed vegetables, Canada- spe 
issues, cross-commodity issues, 1 
fruit, and CBI-specific issues 
All measures not otherwise noted are metric. One kilogram (kg.) = 2.2046 


pounds, 1 metric ton = 2,204.62 pounds, 1 liter = 0.2642 gallon, 1 hectoli ar 
(hl.) = 26.42 gallons, and 1 hectare (ha.) = 2.471 acres. 
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Barty. Se exports of horticultural products to all countries in November 1991 
_ totaled $551.6 million, 14 percent above the same month a year earlier. Fresh 


aa 


- citrus, apples, and tree nuts registered the largest increases, more than 
offsetting declines in wine and dehydrated vegetables. During the first two 
months (October-November) of fiscal 1992, the total value of U.S. horticultural 
exports reached a record $1.129 billion. With the exception of wine, all 

- commodity groups showed gains during this time period. The most significant 
sales increases so far this fiscal year were to Japan, the European Community, - 
- Canada, and Mexico. 
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General Developments 















De 
--Germany now has three shipping requirements that will affect U.S. exporters. 
Germany has long required shipments to be reloaded from U.S. pallets to © 
Euro-pallets, which are smaller. The U.S. pallets were frequently tank 
incinerated, since this was less expensive than sending them back for re 
As of Dec. 1, 1991, these wood pallets can no longer be burned. The ship 
cost to take back ee the one-way pallets will most likely be passed backaa 
the shipper. Another de facto requirement is that German wholesalers and | 
retailers are expected to insist on the following modular measurements for 

transportation packaging: 600 x 400 mm, 400 x 200 mm, 200 x 150 mn, “sy 
400 x 300 mm, and 300 x 200 mn. eee 


Finally, German labor organizations reportedly have succeeded in imposing a 
premium on packages weighing more than 15 kg. 


--Market Promotion Program (MPP) funding allocations have been announced for 


Fiscal Year 1992. A total of 32 organizations representing horticultural | 
export interests received funding allocations in fiscal 1992, up from 26 the 
previous year. The Food, Agriculture, Conservation, and Trade Act of 1990 
mandated the MPP and obligates $200 million annually to help U.S. producers 
finance promotional programs for exports of U.S. agricultural products. 


Under the MPP, surplus funds or stocks from the Commodity Credit Corporation 
(CCC) are used to partially reimburse agricultural producers that conduct 
specific foreign market development projects. Proposals are developed by 
trade organizations and submitted to the Foreign Agricultural Service on ai 
annual basis. For further information on the MPP. contact Peter Kurz, Dept ty 
Director for Marketing, at the address and phone shown on page 2. 
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MPP allocations by organization 

eat : 
“American Horticultural Marketing Council 
Asparagus USA 
Brandy Export Association 
California Avocado Commission 
alifornia Cling Peach Advisory Board 
Galli fornia Kiwifruit Association 
California Pistachio Association 
California Prune Board 
California Raisin Advisory Board 
California Strawberry Advisory Board 

Cc ifornia Table Grape Association 

ifornia Tree Fruit Agreement 

Ce ifornia Walnut Commission © 

Cherry Marketing Institute, Inc. 
EMierida Department of Citrus 
“ge Ginseng Board of Wisconsin, Inc. 
Hop Growers of America, Inc. 
- Michigan Apple Commission 
_ National Honey Board 
_ National Potato Promotion Board 
. Northwest Cherry Growers 
_ Oregon-Washington-California Pear Bureau 
Pacific Coast Canned Pear Service, Inc. 
"Washington State Apple Commission 
Wild Blueberry Association of North America 
Wine Institute 


e 


Tot tal MPP allocations in horticultural products 


a. 
i (i 
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"Export Incentive Programs by product 


“Almonds 

California and Arizona citrus products 
| Sweet corn products © 

: yncord grape products 

Cranberry products 

rrocessed tomato products 


Total EIP allocations for horticultural products 
Biss 
eo rotal MPP and EIP allocations in horticulture 


FY Leos 


$67,258 


$8,200 
S157. 0 
IC eeacit 
$1,400 
$1,000 

$600 


$28,140 


Doe oo 


| MARKET PROMOTION PROGRAM AND EXPORT INCENTIVE PROGRAM ALLOCATIONS FOR 
HORTICULTURAL COMMODITIES, FY 1991 AND 1992 
(VALUE IN $1,000) 


Pie Loz 


$148 
$216 
$1,070 
one 


$1,210 
$6,710 
S644 
$8,870 
$356 
$199 
$208 
$81 
$5,600 
$1,040 
$3,020 
$129 
$4,410 
$26 
$14,310 


$72,954 


$4,140 
$9,200 
bogway) 
el 20 
$784 
$606 


$18,540 


$91,094 
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--Japanese orange juice imports in marketing year 1991/92 (October-September) 
are forecast at /0,000 metric tons (65 degrees brix) -- 89 percent above the 
previous season’s imports. The lifting of the orange juice import quota on 
April 1, 1992, in accordance with the U.S.-Japan Beef and Citrus Trade ~ 
Agreement of 1988, is the major reason for expected higher imports. Japar 
consumer demand Fan orange juice has been increasing in recent years. Ce 
of quantitative import restrictions maintained by the Japanese Government | 
many years, the availability of imported pure orange juice had been very 
limited. Therefore, most of the so-called "orange juice" traditionally 
marketed in Japan was actually an orange-juice-based, artificially sweetened 
beverage. In recent years, however, consumer demand for 100-percent citrus 
juice has been growing significantly, in part as a result of Japanese consis. 
preference for more natural foods. 


With the removal of the quota system on April 1, 1992. there will be no na 
quantitative restrictions on imports of orange juice. As a result, there © 
should be considerable potential for Japan to expand orange juice imports. 
Annual per capita consumption of orange juice in Japan is currently estimated 
at only 2.5 liters, single strength equivalent. According to the Office o of 

the Agricultural Counselor in Tokyo, if per capita consumption were to 

increase to 7.5 liters per year, annual import requirements for orange juic 
could reach 150,000 to 160,000 tons by the year 2000. In comparison, per 
capita consumption of orange juice in the United States is estimated at about 
20 liters per year. 


Fresh Non-Citrus 


--U.S. apple exports to Spain, Ltaly..and Mexico get boost. 


Spain. In late January, following months of work by Agricultural Counselor 
in Madrid, the U.S. industry, USDA’s Animal and Plant Health Inspection 
Service (APHIS), and FAS/Washington, the Spanish Ministry of Agriculture 
agreed on a protocol that will permit entry into Spain of U.S. apples and 
pears from the Pacific Northwest States. The protocol includes preventive 
measures to fight bacterial blight, cold treatment, and requires 
phytosanitary inspection. 


2 
vee) 


Italy. On Jan. 17, 1992, the Italian Ministry of Agriculture signed a 

decree allowing extended entry of apples from 10 U.S. producing states 
(California, Colorado, Idaho, Michigan, New York, Oregon, Pennsylvania, 4 
Vermont, Virginia and Washington) through Feb. 20, 1992, provided shipments 
have left the United States by Jan. 31, 1992. Apples may be imported only 
through the ports of Genoa, Imperia, Livorno, Naples, Ravenna, Salerno, ~ 
Savona, and Trieste. The first U.S. apples exported to Italy began arrivil g 
in January. A previous decree issued Dec. 28, 1991, had allowed U.S. access 
provided shipments reached the Italian market through Jan. 31, 1992. 





a 


2 
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Fresh Non-citrus Cont. 


Mexico. Mexico has authorized the addition of five counties from Washington 
State (Okanogan, Franklin, Benton, Walla Walla, Klickitat) and three from 
Oregon (Umatilla, Hood River, and Wasco) to the list of those eligible to 
ship apples to Mexican ports, effective Jan. 16, 1992. Under the original 
‘July 25, 1991 agreement with Mexico, following a visit by Mexican plant 
health officials to Washington State, five counties in Washington State 
(Chelan, Grant, Douglas, Kittitas, and Yakima) had been identified. 


Dried Fruit and Nuts 


--The European Community (EC) raised import charges and export subsidies for 
sultanas to help move the Greek crop. On December 21, the EC Administration 


Committee for Processed Fruit and Vegetables increased the countervailing 
levy for low value bulk sultanas to 223.02 ECU per metric ton (approximately 
13 U.S. cents per pound) up from 157.14 ECU per ton (about 9 cents per 
pound), and for packaged product up to 2 kilograms from 273.36 ECU per ton 
(about 16 cents per pound) to 339.35 ECU per ton (around 20 cents per pound). 
The Committee also increased the export subsidy for Greek-origin sultanas to 
non-producing third countries from 250 ECU per ton (about 15 cents per pound) 
to 350 ECU per ton (about 20 cents per pound) to help reduce an oversupply of 
Greek sultanas. The export subsidies are effective as of December 1991, 
rather than April 1992. ; 


The Agricultural Counselor in Athens reports that even with these measures, 
it will be difficult to lower the inventory of Greek sultanas to normal 
levels. Sales to other EC member states, where most Greek sultanas are 
consumed, is down for the current year. Other sources indicate the main 
reason for the Community action is that low-priced raisins from Iran and 
Afghanistan are displacing the Greek crop. 





The above EC actions will have little impact on U.S. exports of raisins to 
the European Community because the countervailing charge applies to lower 
valued raisins. 


Vegetables 


--The United States and Canada issued new phytosanitary restrictions on potato 
imports from each other. On January 6, USDA’s Animal and Plant Health 


Inspection Service (APHIS) issued new restrictions to prevent the spread of 
the necrotic strain of potato virus Y (PVY-N) found in some Canadian 
potatoes. The new regulations restrict imports of all varieties of seed 
potatoes from Prince Edward Island (PEI) (previously only the Atlantic 
variety was prohibited), add Ontario as a province where seed potato imports 
are restricted, and impose certain other limitations. While the action is 
not likely to have much impact on U.S. imports of table potatoes, it will 
likely have a negative impact on seed producers in PEI. Seed potato 
production on PEI was valued at Can$12 million in 1990 (about USS10 million). 


On January 3, Canadian authorities reported finding a second potato shipment 
‘with PVY-N on California potatoes, and on January 16, Agriculture Canada 
announced new restrictions on California origin potatoes. The announcement 
prohibits seed potato imports from California until a testing and 
certification program can be established. It also restricts table potato 
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Vegetables Cont ; 


imports from California to those accompanied by a phytosanitary certif icate 
stating they were treated with a sprout inhibitor. © oa 


-_ 

- 
ay 

+4 

ia ok en 

7 — 72% 

> Sal , 


California is not an important supplier of U.S. seed potatoes to Canadas | 
However, it is the largest single state supplying table potatoes to Canad 
California consistently supplies Canada with about one-third of total exports 
from the United States (113,909 tons in 1990, and 109,333 tons for ie 
January-September 1991). ; 


--U.S. canned corn exports are increasing to the European Community. Since 


1988, EC canned sweet corn imports from the United States have climbed, 
17,372 metric tons to a record, 29,286 tons in 1990. The trend is conti u 
as January-November 1991 U.S. exports totaled 41,907 tons. The United 
Kingdom, Germany, and France are the three largest EC consumers of U.S.. 
canned corn. ef 
4 “7 
Exports are increasing despite a high import duty ana levy. The current 
EC tariff for canned sweet corn (20058000) is 8 percent plus a variable ‘le 
The levy is fixed quarterly for this product, and was last set in October 2 
1991 for the period November 1991 through January 1992 at 12.8 ECU per oe 
kilograms of drained weight. This is about 7% U.S. cents per pound drain ned 
weight, about 9.4 cents per pound net weight, or about 27 percent of the 
export value. aa 


» 
There are no special Community supports for canned sweet corn, and neither 
fresh sweet corn nor canned sweat corn is part of the EC fresh fruit and 
vegetable regime. yG 


According to the most recent figures available from Eurostat, the Communi ty 
is a net importer of canned corn, by about 60,000 tons per year. The United 
States (29,286 tons) and Canada (13,462 tons) were the two largest iT 
extra-Community suppliers in 1990. followed by Israel (9,970 tons) and “ 
Hungary (7,660 tons). France was the largest Community supplier, exporting 
23,590 tons to other EC member states. 


a * 
rc p 
i+ 
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a a a . 
ia EUROPEAN COMMUNITY IMPORTS OF CANNED CORN, 1990 
a eae QUANTITY IN METRIC TONS 
TRY FRANCE BELG-LUX NETH GERMANY UK DENMARK TOTAL 
REGEN oa op. EC 
0 42020 Bo 1 S96. 6.612 Oper zs, 990 
Y 1,766 1.53 eal Gd S novice bint 62 101 peo] 
BELG. -LUXBG. 234 0 ane soh. | 0 29 L372 136 314 
N JETHERLANDS pi. 92248 102 0 1,080 2 1 ie o0 
; GERMANY | id 15 651 0 a} 539 £236 
_ SPAIN Meh ; » 903 0 . 0 81 28 0 1,079 
- OTHER EC ZA 0 eL8 14 ib 0 246 
- INTRA-E¢ ee 509 4,279 Spotl” TOS GaZ 11,006 5Y2. 8040,.935 
wh 
; USA 6,320 he 8,027 10,342 8,349 2,469 29, 286 
_ CANADA 374 0 301 2592, oO, bon 80 13,462 
ISRAEL 637 64 87 BOES 6,002 Onn 2920 
_ HUNGARY 163 69 605 & 3423 1,068 esl 2 7,660 
THAILAND 446 7 134 4\.2 92,065 828 453. 3,934 
? OUTH AFRICA © 0 0 0 159 0 0 382 
(OTHER NON-EC 43 10 29 128 183 8 411 
- EXTRA- EC ai; 7,983 22:2: 79 22 he Zoo 1G 4,481 650100 
eel is 
“WORLD TOTAL eti2 91 A POOL 6,049 SSE Ke 36.625 5 O58 guhoG, 033 
tFse : EUROPEAN COMMUNITY IMPORTS OF CANNED CORN, 1990 
oe NALUECIN «1 ,OOOSBGU aw 
Peds / E 
SUNERY FRANCE BELG-—LUX NETH GERMANY UK DENMARK TOTAL 
a FRANCE 0 4,788 349 PhEoGe 16.501 Ow s225, 091 
ye ITALY 1,814 160 110 4,185 By 200 138 Diy 6i5 
_ BELG. —LUXBG. 184 0 35,047 Sy. Le 140 3610 
NETHERLANDS . a7 120 0 1,046 20 2 1,680 
/ GERMANY 206 20 720 0 67 408 1,474 
_ SPAIN A036 0 0 93 Z/ 0 i 24] 
_ OTHER EC a) 0 23 16 3 0 411 
— INTRA-EC Beeld ME SLORT) OSU A0S¥ 16,449 482,029 689 48,127 
5,343 83 995 TOSSES. 7,236 Dd ea eo 
A 5'531 0 306 3), 200 7,380 74 Fe PISO 
625 68 90 B3378 6,393 0 i a7 
uf 108 68 473 oy We 909 1,186 5,997 
ILAND 366 7 186 an 620 ‘607- 320 E205 
TH AFRICA : 0 0 0 Log 0 0 243 
_ OTHER NON-EC 34 19 34 24D ZY 6 445 
felis! be 
EXTRA-EC 7,008 245 2,085 922,405 22;104 B81 COs lid 
it ny hae : , . 
WORLD TOTAL | TOVG2 20MM BT O32 195/334 C838, 8170084, 733°9* 4 4,50149108) 242 


a 


y 

: i “One ECU = approximately $1.28 at current exchange rates. 
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Wine 


--The Swiss Federal Council on Jan. 1, 1992 eliminated import quotas on red _ 
wine in containers of more than 1 liter and replaced them with tariff rate 


quotas. The repeal applies specifically to red wine in bottles of more than 
1 liter (Swiss customs classification 2204.2112); red wine in containers 
holding more than 2 liters and with less than 13 percent alcohol (2204.2911) 
and red wine in containers holding more than 2 liters and with more than 13 
percent alcohol (2204.2913). 








































However, this action will continue to protect Swiss producers. The first — 
1,600,000 hectoliters (HL) of these wines imported each year will be subject 
to the customs duties in force previously, namely, Fr. 34 per 100 kg. gross _ 
weight for 2204.2112 and 2204.2912 and Fr. 42 per 100 kg. gross weight for = 
2204.2913. Once this 1,600,000 HL limit is surpassed, these imports will be 
subject for the remaindes of the year to a duty composed of the regular dut . 
(Fr. 34 or Fr. 42 per 100 kg. gross weight) plus an additional charge of Fr. 
70 per HL. 


Under the quota system, Swiss imports of the red wines in question never 
reached 1,600,000 HL. Imports in 1990 totaled 1,273,000 HL, of which 2, gee 
HL were of U.S.-origin. 


The import quotas for red wines in barrels were first imposed in 1933 to 

protect domestic producers. The elimination of these quotas is the result of 
pressure from both the GATT and Swiss consumers. Red wine in bottles of less 
than one liter already enter Switzerland free of any quantitative i 
restrictions. White wines, in barrels and bottles, remain subject to at - 
quantitative limits. (Based on a report by the U.S. Agricultural Attache in 


Bern) 


vo 


--In France, net real “income per wine grape producer in 199i" fella] percent — 


below the 1990 level, according to preliminary estimates by the French 
Institut National de la Statistique et des Etudes Economiques (INSEE). By.as 
comparison, average net real agricultural income from all sources per farm in 
France declined an estimated 7.3 percent. A late spring freeze reduced the 
wine grape crop by one-third, causing a short-term firming of wine prices. © 
However, three consecutive years of large price increases and good harvests 
resulting in large stocks of excellent quality wine moderated the price 
effects of the short crop. Wine prices in 1991 were 5.2 percent lower than 
1990 prices. INSEE estimates were based on actual off-farm deliveries in 
1991. (Based on a report by the U.S. Agricultural Counselor in Paris) 
--In Portugal, surpluses are cause for concern for the wine industry. 7 
Production reportedly reached a record 10.97 million hectoliters in 1990/91 


and is estimated at 9.5 to 10 million HL for 1991/92. Ungraded and "table" 
wines account for 70 to 75 percent of total output. Portuguese wine ‘a 
producers delivered 1.2 million HL of wine for distillation into alcohol in — 
January 1991. This was the first time distillation was permitted under the | 
phase-in of EC market regulations for wine. Interest in wine distillation 
has increased significantly due to the continuing wine surplus and resulting 
real declines in producer prices. As a next step in the implementation of © 
Community rules, however, the EC has set a national ceiling of 1.3 million HL 
on wine for distillation in 1992. (Based on a report by the U.S. 
Agricultural Attache in Lisbon) 


4 
vo 
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PROCESSED TOMATO PRODUCTION AND STOCKS REMAIN HIGH 




























Output of tomatoes for processing in 11 major producing countries is estimated 
at 18.5 million metric tons for 1991, down 6 percent from the 1990 level. 

_ Preliminary data indicate 1991 naeneeved area in the 11 countries was down 
about 5 percent compared to 1990. The decrease in area occurred mainly in the 
European Community (EC). Production of processing tomatoes in the 

a editerranean Basin (five EC countries plus Turkey and Israel) declined sharply 
in 1991 due to smaller harvests. With stocks of tomato paste and canned 
tomatoes at their highest levels since 1986, the marketing year 1991/92 
production forecast for these products is down significantly. However, because 
Beeree stocks have resulted in lower prices, exports of these products are 
forecast to increase moderately in 1991/92. 


fin the United States, processing tomato production was 9.9 million tons, 5 
percent above the 1990 level. Area harvested was up slightly and favorable 
weather boosted yields. In July 1988, Mexico eliminated the quota system for 

_ tomato plantings. Higher prices for tomato products induced significant 

I oduction increases in 1989 and 1990. Preliminary assessments for 1992 
indicate a production decline is likely, due to escalating production costs and 
Beexce prices. 





ers the European Communi ty (EC), the 1991 harvest of processing tomatoes for 
five major countries is estimated at 6.2 million tons, 16 percent below 1990. 
The crop was down due to unfavorable spring weather in several major growing 
"areas and poor prospects for profitable over-quota production. EC support 
prices in ECU terms were unchanged for 1991, but due to currency realignments, 
oe in some countries received increases. The overall EC quota was up 
200,000 tons, with Spain and Portugal each receiving half the increase. 
_ Beginning with the 1992/93 marketing year a new EC regulation establishing a 
uarantee limit will be implemented. Under the new system, price reductions 
Becity be imposed if production exceeds prescribed limits. 


-Turkey’s 1991 output of processing tomatoes is estimated at 1.3 million tons, 
~ down 130,000 tons from the 1990 level and 380,000 tons below the 1989 record. 
The decline reflects poor weather during harvesting and unfavorable prices. 
; Processors in Turkey have announced that higher prices will be paid in 1992. 





be 
_ Israel’s 1991 output is estimated at 120,000 tons, less than one-third of the 
1990 level. A severe shortage of irrigation water caused the decline. 


Taiwan's 1991 output of processing tomatoes (harvested December 1990 - April 
1991) was 151,000 tons, down sharply from the 1990 estimate. Preliminary 
assessments satiate production will decline again in 1992 as processors 
continue to have difficulty competing in the Japanese market. 


a 
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PRODUCTION OF TOMATOES FOR PROCESSING IN SELECTED COUNTRIES ~ 


— 


(1,000 metric tons) 







.@ 
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Preliminary Forecast ~ 





Country 1989 1990 1991 mon eeoe ait 
United States 8,604 9,394 9,864 -- . 
Canada 539 580 500 see es 
Mexico 9314 365 400 300. 1/ a: 
Italy 3,800 4,000 3,200 -- 
France 324 326 320 -- 
Greece 1,400 2/ 1,090 3/ LeO7O8s ~< 
Spain 976 PAi36 | 869 -- 
Portugal 617 823 706 -— 
Turkey i/ OG F450 HIS20 -- 
Israel 329 370 120 ae 
Taiwan 220 182 Lah LS isu 
Total 135.026 195716 182520 -- 
Source: FAS/PECAD January 1992 















1/ Forecasts for 1992 are based on conditions as of early December 1991. Data 

are available only for Mexico and Taiwan, which harvest early in the ye ar. 

2/ Includes 8,000 tons withdrawn from the market and approximately 100, 000 
tons not ela ed to processors. 


3/ Includes 81,000 tons diverted to the fresh market. 


Greece 


Ample precipitation and lower temperatures during the growing season affected 
tomato maturation and delayed harvesting by 10 days. The milder than normal 
temperatures did not bring about a peak in production that had been expect 
early in the season. The Government continued to encourage increased plan 
of industrial tomatoes to compensate for the lower yields due to weather, 
to secure the Greek volume ceiling of 1,013,596 tons eligible for the EC 
processing subsidy. 


Tomatoes delivered for paste production reached 1,030,000 tons, up slightly 
from 1990. However, total paste production (28- 30 percent basis) was forecast 
down 11 percent due to a lower Brix level. Low prices and dampened world 
demand are expected to maintain exports at 160,000 tons, the same as in 1 
As a result, stocks are expected to increase. 
na 

Although 1991 minimum grower prices in ECUs were unchanged from 1990, and 
processing aids were reduced by 1 percent, actual prices paid to Greek growers 
in drachmas were 15-16 percent higher than 1990 because of exchange rate Z 
changes. o 4 
s 

ee 
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‘Italian processing tomato production in 1991 is forecast at 3.2 million tons, 

slightly lower than the 3.3 million ton quota for Italy. Production of tomato 
_ paste and canned tomatoes is forecast to decrease to 300,000 tons and 820,000 

tons, respectively. On the contrary, exports of both products are fee at to 
increase, due to large carry-over stocks. 


he 


‘Portugal 


"The 1991 Portuguese tomato crop, estimated at 706-400 tons. was well below the 
_EC-established 894,737 ton production quota. As with other European tomato 

e producers, Bea iis production was down due to reduced industry demand and 
OS: increased stock levels of finished product. 

‘The 1991 marketing year was marked by farmer protests directed at the 

E Government for the application of the new EC pricing regime and at delayed 
payments by processors. The new pricing regime is based on soluble dry matter 
{ content rather than total weight as before, and has been called successful by 
pavthe Government. The new regime has resulted in producer prices above the EC 
| minimum price for "standard" tomatoes in the majority of the producing areas. 


Beeriugal’s exports of paste are forecast up 30 percent from last season, due to 
_ increased carry-in stock levels. In 1990 exports declined significantly, due 
to the loss of the former USSR and Persian Gulf area markets, which are not 
expected to be recovered in the near future. Many processing plants are in the 
_ process of modernization, purchasing aseptic filling machines to move away from 
the 5-kg tin containers used for exports to the former USSR. 


Beepain 

et 

Production of processing tomatoes is forecast at 369.900 tons, down 24 percent 
from 1990/91, and 10 percent below the 967.050 ton EC quota allocated to Spain. 
Exports of paste are expected to show the largest decline, down 5,800 tons to 
45,000 tons. Canned tomato exports are forecast at 45,000 tons, slightly above 
- 1990/91. A worsening world market situation and a decline in canned tomato 
exports to the United States, due to retaliatory duties put in place in 

- connection with the on-going U.S.-EC beef hormone dispute, are the reasons for 
a the expected production declines and export stagnation. 

a 7 F 


Mexico 


- Total tomato production in Mexico is expected to decrease from 1. 8 million 
tons in marketing year 1990/91 (Oct./Sept-) to 1-6 million tons in marketing 
year 1991/92 due to rising production costs and low consumer prices. Tomatoes 
_ for processing totaled 400,000 tons in 1990/91 and are forecast to decrease to 
co tons) an 1991/92. 


he Tomato paste production in Mexico for marketing year 1991/92 (Mar. /Feb.) is 
expected to decrease 28 percent from 1990/91, due to an oversupply in the 
United States market and resulting lower prices. The United States is expected 
to remain the dominant export market for Mex <ican-produced tomato paste. The 
Majority of the Mexican tomato paste industry is located in the state of 


Sinaloa and has a production capacity of about 6,350 tons per day. 
Pi 
5 S f 
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Domestic consumption of canned paste is growing slowly, but remains fairly | 
small, forecast at 6,200 tons in 1991/92. Zz 
az 
Turkey 
28¢ 
Turkish tomato paste production in 1991 is estimated at 200,000 tons, 9 perce 
below the early season, estimate. Unfavorable weather eouditions during the 
tomato harvesting season and decreased acreage due to unfavorable prices, are 
reasons for the decline. Production in 1992 is projected to be up to as m 
as 250,000 tons. Processors already have announced prices for tomatoes in 92 
in expectation of reduced export competition of tomato paste from California. 


Domestic consumption of tomato paste continues to increase 6 to 8 percent 
annually. Consumption in 1991 is estimated at 70,000 tons, compared to 65,000 
tons in 1990. An additional 30,000 to 35,000 tons of homemade tomato paste are 
consumed annually. ff 
Tomato paste exports in 1990 totaled 124,488 tons (28-30 percent basis). 
Exports in 1991 are forecast at 160,000 tons. The Government export ae 
$50 per ton was lifted gradually. Starting from September 1991 the subsidy 
to be decreased 20 percent each month and will be zero in February 1992. 
Turkey has not imported any tomato paste since 1989. 


Taiwan 


Fresh and canned tomato production continues on a downward trend in Taiwan. 
Exports comprise 80 percent of canned production, with tomato paste exporesal 
Japan being the most important component. However, the export market continues 
to suffer because of foreign competition and New Taiwan Dollar appreciation. 

This year export quantities will not decline as sharply as in previous years | 
because of a larger stock carry-in. Although canned tomato exports dropped by 
half between 1988/89 and 1989/90, the decline is expected to slow to aroun ws 
25,000 tons in 1990/91 and 23,000 tons forecast for 1991/92. ; 
Future production in Taiwan may emphasize tomato ketchup, due to the increased 
domestic demand for imported ketchup from the United States. Over the pas 
years, ketchup imports from the United States have doubled to nearly $1 million 
in 1990/91. =e 


(For production, Arthur Coffing, (202) 720-0885. For processing, trade, and 
consumption, Kelly Kirby Flowers, (202) 720-0911.) iM 
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aa TOMATOES: 


PROCESSORS 


- 54,900 
56,078 
52,830 
51,900 


16:,193 
19,402 
C250. 
12,000 


1,069,000 
1,273,000 


1,088,000 


1,000,000 


197,000 
291,000 
225,000 
231,000 


1,337,093 
1,639,480 
Lod 7 06m 
1,294,900 


157200 
45,000 
40,000 
20,000 


219,840 
181,824 


151,295 


135,000 


2, Dd2, L335 
1,866,304 
1,568,360 
1,449,900 


BEGINNING PRODUCTION IMPORTS 
STOCKS 
6,960 41,415 54,549 
272% 45,499 80,618 
8,194 40,403 90,300 
10,097 39,700 92,000 
3,219 11,154 3,153 
4,930 17,845 4,520 
8,769 7,687 5,202 
4,247 8,200 5,000 
61,000 906,000 2,838 
0 1,070,000 1,350 
181,000 915,000 200 
296,000 820,000 0 
0 197,000 100 
0 242,000 300 
47,000 188,000 1,200 
46,900 192,500 1,500 
71,179 1,155,569 60,640 
8,651 1,375,344 86,788 
244,963 1,151,090 96,902 
357,244 1,060,400 98,500 
3,000 11,800 0 
0 29,500 0 
3,000 28,000 0 
3,000 13,000 0 
8,500 47,720 25 
S50 hal 7395355 21 
8,689 32,500 24 
12,413 30,000 20 
82,679 1,215,089 60,665 
' 9,201 1,444,199 86,809 
- 256,652. 1,211,590 96,926 
372,657 1,103,400 98,520 


17 


SUPPLY/ 


DISTRIBUTION 


102,924 
129,838 
L387897 
Lar, 797 


Le 526 
21295 
21,658 
17,447 


969,838 
1,071,350 
1,096,200 
1,116,000 


197,100 
242,300 
236,200 
240,900 


Te CAO oe 
1,470,783 
1,492,955 
1,516,144 


14,800 
29,500 
31,000 
16,000 


56,245 
39,926 
41,213 
42,433 


1,358,433 
1,540,209 
1,565,168 
LSTA ;OLT 





EXPORTS 


3,420 
1,905 
1,800 
1,500 


596 
526 
1,411 
1,200 


567,170 
489,500 
402,000 
450,000 


65,000 
60,300 
44,300 
45,000 


636,186 
552,231 
449,511 
497,700 


7,800 
18,500 
20,000 

9,000 


52,445 
27,487 
25,000 
23,000 


696,431 
598,218 
494,511 
529,700 


PRODUCTION, SUPPLY, AND DISTRIBUTION IN SELECTED COUNTRIES 
(PRELIMINARY sep et peers eae cps METRIC TONS NET WEIGHT) 


DOMESTIC 
CONSUMPTION 


95,783 
119,739 
127,000 
132,000 


12,000 
18,000 
16,000 
14,000 


402,668 
400,850 
398,200 
395,000 


132,100 
135,000 
145,000 
145,000 


642,551 
673,589 
686,200 
686,000 


7,000 
8,000 
8,000 
7,000 


37,250 
3,750 
3,800 
4,000 


652,801 
685,339 
698 ,000 
697,000 


ENDING 
STOCKS 


By ved 
8,194 
10,097 
Oy 2OEL 


4,930 
8,769 
4,247 
Deen 


0 
181,000 
296,000 
271,000 


0 
47,000 
46,900 
50,900 


8,651 
244,963 
357,244 
332,444 


3,000 
3,000 


550 
8,689 
12,413 
15,433 


9,201 
200,052 
S27, Os 
347,877 
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TOMATO PASTE: PRODUCTION, SUPPLY, AND DISTRIBUTION IN SELECTED COUNTRIES ec : 7 ry 
(Metric Tons Net Weight, 28-30 Percent TSS Basis) a ; cae ? 
(1991/92 Forecasted, 1990/91 Preliminary) . shan 
MKTG. BEGINNING PRODUCTION IMPORTS TOTAL EXPORTS DOMESTIC = ENDING 4 ; 
YEAR 1/ STOCKS SUPPLY CONSUMPTION STOCKS a 
. Aen 
France 
1988/89 5,047 sores 41,640 85,810 4,691 76,694 4,425 © 
1989/90 4,425 46,701 42,033 93,159 4,412 82,255 6,492 
1990/91 6,492 46,721 39,900 93,1139) 4,400 84,000 4,713 : 
1991/92 ck 45,900 43,000 93,613 4,400 85,000 AD 2ST 
Greece 
1988/89 26,747 167,542 6,495 200,784 160,440 20,000 20,344 
1989/90 20,344 221,929 13,23 255,396 232,080 17,000 6,316 
1990/91 6,316 184,500 16,010 206,826 160,462 16,000 30,364 
1991/92 30,364 165,000 15,000 210,364 160,000 15,000 35,364 
Italy 
1988/89 10,000 285,000 68,000 363,000 260,000 83,000 20,000 
1989/90 20,000 333,000 25,650 378,650 218,450 80,200 80,000 
1990/91 80,000 338,000 24,000 442,000 271,000 78,000 93,000 
1991/92 93,000 300,000 24,000 417,000 290,000 75,000 52,000 
Portugal 
1988/89 iy S32 83,472 101 85,504 73,504 12,000 0 
1989/90 0 1107625 0 110,625 93,089 13,000 4,536 
1990/91 4,536 133,809 0 138,345 69,805 14,000 54,540 
1991/92 54,540 M37 770 0 168,310 90,000 15,000 635320 
Spain 
1988/89 0 83,000 2,000 85,000 46,000 39,000 0 
1989790 0 85,000 4,000 89,000 47,000 42,000 0 
1990/91 0 126,000 600 126,600 50,800 45,000 30,800 
1991/92 30,800 101,800 800 133,400 45,000 47,000 41,400 
TOTAL EC 
1988/89 43,725 658).1 37 118,236 820,098 544,635 230,694 44,769 
1989/90 44,769 797,255 84,806 926,830 Sop OSL 234,455 97,344 
1990/91 97,344 829,030 80,510 1,006,884 556,467 237,000 213,417 
1991/92 213,417 726,470 82,800 1,022,687 589,400 237,000 196,287 
Israel 
1988/89 7,000 11,500 0 18,500 7,200 6,300 5,000 
1989/90 5,000 24,400 0 29,400 15,400 9,000 5,000 
1990/91 5,000 34,000 0 39,000 24,000 9,000 6,000 
1991/92 6,000 11,000 0 17,000 9,000 8,000 é 0 
Mexico 
1988/89 1,966 357,033 46 37,045 27,554 9,491 0 
1989790 0 43,998 50 44,048 38,966 5,082 0 
1990/91 0 53,607 0 53,607 48,167 5,440 0 
1991/92 0 60,000 0 60,000 54,000 6,000 0 
Taiwan 
1988/89 Cees. 25,160 18 32,948 24,632 650 7,666 
1989790 7,666 17,080 12 24,758 Loto 600 7,421 
1990/91 7,421 16,000 5 23,426 16,000 600 6,826 
1991/92 6,826 15,000 Lo 21,836 15,000 600 6,236 
Turkey 
1988/89 40,000 290,000 r 330,007 154,120 60,887 115,000 
1989/90 115,000 240,000 0 355,000 124,488 657542 165,000 
1990/91 165,000 200,000 . 0 365,000 160,000 70,000 135,000 
1991/92 135,000 250,000 0 385,000 180,000 73,000 132,000 
TOTAL 
1988/89 100,461 1,019,830 EEF 30 7 eel es Sooo 758,141 °308,022 172,435 
1989/90 LIZ ;e seem Lee sas 84,868 1,380,036 790,622 314,649 274,765 
1990/91 2/4, 765) 71,132,637 80,5256 Bleas7 987 804,634 322,040 361,243 
1991/92 361,243 1,062,470 82,810 1,506,523 847,400 324,600 334,523 
1/Marketing years are July—June with the exception of France which is August-—July, Mexico which 
is March-February, and Taiwan which begins with December of the preceding year. 
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SINGAPORE’S FRESH AND PROCESSED VEGETABLE MARKETS 


Production 


Singapore produces only insignificant quantities of vegetables, mostly on 
leased plots, about 5-10 hectares in size. In 1990, local fresh vegetable 
production totaled just under 9,000 metric tons, primarily leafy varieties, up 
38 percent from 1989, but down 57 percent from 1986. 


-Singapore’s canning and processing industry is small, comprised of only a few 
companies. There are many local labels, but generally the product is canned 
elsewhere and labeled in Singapore. 


Consumption 


Consumption of fresh vegetables fell 8 percent between 1989 and 1990, to about 
170,000 tons and was down 16 percent from 1986. Increased consumption of 
processed vegetables, driven by greater demand for convenience foods and 
increased home freezer capacity for frozen foods, is behind the slide in fresh 
vegetable demand. Conversely, consumption of processed vegetables (including 
frozen, prepared, and preserved) rose 56 percent between 1986 and 1990. 


Leafy and stem vegetables are by far the primary vegetables consumed, 
accounting for about 28 percent of the fresh market. Onions account for about 
18 percent of fresh vegetable consumption, followed by leguminous vegetables 
with a 17-percent market share. 


Distribution 


There are virtually no barriers to imports of fresh and processed vegetables. 
Singapore is a free port that levies no duties or taxes nor requires any import 
licenses or phytosanitary certificates for vegetable imports. 


Most fresh vegetable imports are overseen by the Singapore Fruit Exchange, an 
agglomeration of hundreds of small and large fruit and vegetable importers and 
wholesalers, which control over 80 percent of the market. Large trading 
companies such as Cold Storage Trading and some supermarkets account for the 
remainder of imports. 


Most fresh vegetables are sold at area or housing estate "hawker" centers which 
can offer vegetables at reasonable prices due to their low overhead. Processed 
vegetables enter via large trading houses and importing agents. 


Trade 


Singapore’s imports of fresh vegetables rose slightly between 1986 and 1989, 
but fell about 7 percent between 1989 and 1990. Onions, leafy/stem type 
vegetables, and leguminous vegetables accounted for just over 60 percent of 
total vegetable imports in 1990. 


The United States accounted for about 3 percent of total Singapore fresh 
vegetable imports in 1990, up from less than 1 percent in 1986. Fresh 
vegetable imports from the United States increased almost four-fold to 8,085 
tons between 1986 and 1990, due primarily to a significant increase in onion 


sales. 
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In 1990, onions accounted for over one-half of all fresh vegetable imports from 
the United States. Although India still dominates onion sales to Singapore, 
U.S. sales rose due to increased demand from hotels and expatriate supermarkets 


for U.S.-style green and Bermuda onions. TE 


After several years of spectacular growth, processed vegetable imports declined 
slightly from previous years in 1989 and 1990. Still, despite the 2-year 
decline, processed vegetable imports increased 30 percent between 1986-1990. 
The United States supplied just over 25 percent of Singapore’s processed f 
vegetable imports in 1990, up from 15 percent in 1986. 


Vegetables, prepared and preserved, other than in vinegar, accounted for almost 
70 percent of total processed vegetable imports in 1990, and the bulk of 
imports from the United States. Frozen vegetables and ererauies preserved a 
brine each accounted for 15 percent of the market. 


Market Trends 


Onions, leafy type vegetables, garlic, and carrots are the major vegetable 4 
imports that have enjoyed significant growth over the past several years. In 

contrast, imports of leguminous vegetables, cabbage, and potatoes (excluding 
imports from Indonesia) have declined. In addition to onions, other main ca 
vegetable imports from the United States that have shown potential over the 


past several years are leafy/stem type vegetables and potatoes. sae 


After several years of growth in the mid-1980’s, frozen vegetable imports fell 
in 1989 and again in 1990. However, preliminary 1991 statistics indicate 
imports of frozen vegetables rebounded in 1991, and are expected to rise 
steadily as demand for convenience foods increases. The sharp rise in 1988 i” 
vegetables preserved in brine can be attributed to a dramatic, one-time 
increase in inexpensive imports from China. 


In 1986, frozen vegetables accounted for over 80 percent of imports from the 
United States, but in more recent years, vegetables prepared and preserved, ~ 
other than in vinegar, account for the bulk of U.S. sales to Singapore. 
(Prepared from report submitted by ATO/Singapore ) 


SINGAPORE’S IMPORTS OF PROCESSED VEGETABLES 
(METRIC TONS) 


1986 1987 1988 1989 1990 


Frozen 
Total 3, 10U- P.Gy oer athe PLS Lpoe. 57090 
United States 3,464 4,048 4,989 3,596 2,390 

Preserved in Brine 
Total 6,662 $7438 5921, 54022959612 5,974 
United States 11 0 va 0 6 

Other Prepared/Preserved i ae 
Total 16,538. 19,7266 62052650627 S263 0e257 9405) 


United States 748 659 F722 6 2408 or sag 


Total Processed Vegetables 


Total 28,960 33,231 °50,2191 407420% 37/512ne4 . 
United States 4,223: 45707.) 35,9738 9 8388eN9 Sas F 


Source: Singapore Customs Data 


79 
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dy (METRIC TONS) 
1986 1987 1988 1989 - + 1990 
Tomatoes 
Total Be OGl Nal, 912 Te OZ 6,316 BO LS 
United States 16 16 16 QO 16 
Garlic 
Total Pogo et a riot tae 205 500483, 029: 225847 
United States 19 0 0 1 0 
Carrots 
Total Si356 - 20.825 92710 OF 2127007 285 
United States 0 20 534 426 50 
Potatoes 
Total BOGGS Ome aseOOh SOR9S2 G18 F186 7. 15<3/0 
- United States 238 S61 424 383 540 
Leafy/Stem vegetables 
Total POTN O 1 Sees se 0 00 PBS ORO SPSS, 35 7 
United States 844 881 LG TF, Aelia 2,480 
Leguminous Vegetables 
Total 2, O9Gm aie oar lie VS3;059 265477 
United States 0 0 7 Ter 3 
Onions 
Total BDL ee Sar O79 502 654008 $6476 54 
United States | Pool 903 470 696 Sey pa 
Cabbage 
Total Pi, 804) 2a SOU £9 O22 2 2 ae “ie, ole 
United States 22 0 0 14 47 
Cauliflower ; 
Total oes, O.205 520501. ete, O25 5.928 
United States 1S 18 65 56 97 
Other Vegetables 
eyierotal We 9sf Cae CoS ARGas 20, FEO Loy 
United States Ih 47 ee . 414 281 
Total . DESMS 246,477 1256 ,695°252,494. 233,975 
United States Dy PO EAL BO 0a 34 loo 8,085 


Source: Singapore Customs Data 
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GLOBAL GREENING: MARKETING U.S. NURSERY PRODUCTS ABROAD 


Trends in U.S. Consumption and International Trade 


U.S. demand for greenhouse and nursery products is growing, but so are imports. 
If grower cash receipts are going to continue on a steady path of solid growth, 
U.S. producers will have to continue to seek out innovative ways to expand | 
sales, both at home and abroad. 






























The greenhouse and nursery industry is one of the fastest growing sectors in 
U.S. agriculture. In 1976, grower cash receipts were $2.0 billion, or 2 cs 
percent of all farm receipts. By 1990, this figure had quadrupled to $8.1 | 
billion, representing 10 percent of all farm crop cash receipts. The outlook © 
for 1992 is $9.5 billion, with most of that growth in cut flowers, potted 
plants, bedding materials, and cut foliage. Only moderate growth is expected — 
in landscape plants, woody ornamentals, trees, and shrubs. Even moderate ri 
growth, however, is an achievement in a time when many sectors in agriculture © 
are experiencing Stagnant or decreasing returns. To date this strong row 
has taken place despite increases in foreign competition. v4, 
U.S. consumer demand for epecthense and nursery products is also expected to 
strengthen. Per capita expenditures have been increasing in recent years. 8 
1990, $150 was spent and in 1991, $157. According to USDA, Americans will 
Spend $172 each on greenhouse and nursery products in 1992 at the retail level. 


World trade in greenhouse and nursery products is accelerating. In 1982, worl 
imports totaled $2.5 billion. By 1995, it is expected that trade will exceed 
$10 billion. For the United States, the expansion in imports mirrors this 
increase in world trade. The value of U.S. imports exceeded $500 million ine 
1990, more than twice the 1983 level. Most of this growth in imports was seer 
in the cut flower and bulb segments. oy 


Developing Markets and Creating Foreign Demand 


The greenhouse and nursery industry is broad-based, comprised of everything © 
from peonies, to potted poinsettias, to large palms. Marketing strategies, 
either here or abroad, will differ depending on the type of product being sold. 
In order to make the discussion more meaningful, the following discussion on | 
marketing plant products will include only those used in interior landscaping © 
("interiorscaping"), e.g. large palms, black olive trees, ficus, and dracena. 


This section draws heavily on the international marketing experience of the a 
American Horticultural Marketing Council (AHMC). AHMC participates in oe 
Foreign Market Development Program and the Market Promotion Program of the 
USDA. For more information on the programs, including how to participate in 


the programs, see the Horticultural Products Review, August 1991. ; ‘om 


Plants for Interiorscapes 


Indoor landscaping has gained increasing popularity in the United States, for a 
variety of reasons. Many claim that plants actually help to purify the air, 


that outdoor aesthetics brought indoors increase property values and lower-tier 
rents, and that workers are more productive and less stressed in a "green" work | 
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environment. The United States has led the way in creating elaborate 
interiorscapes in hotels, office atriums, and malls. Other countries, most 
notably the United Kingdom, France, Switzerland, Sweden, and Finland, are 
beginning to follow suit. 


In order to successfully market U.S. interior plants abroad, however, several 
steps should be followed: 


--Organizing. The success of the Netherlands in selling its flowers throughout 
the world lies in the industry’s incredible level of organization. That 
country currently commands 68 percent of the world market share for cut 
flowers, and an impressive 51 percent share of the market for potted plants. 
The highly specialized nature of the Dutch floral industry allows producers to 
be almost totally divorced from the marketing and selling process; they simply 
grow their flowers and bring them to the auction. In many other parts of the 
world, including the United States, producers often have to grow, market, and 
sell their products. 


For the U.S. industry, many observers believe it might be beneficial to form 
industry-wide groups for the purpose of promoting products overseas in order to 
increase marketing efficiencies. While a national nursery organization is not 
possible given the diverse nature of the commodities in this group, it is 
possible for like commodities to come together to form umbrella organizations. 
This has been done with some commodities and in some locations; AHMC represents 
and markets Florida’s tropical plants abroad, and the newly formed California 
Cut Flower Commission will probably explore foreign markets this year. 


A promotional organization could start to "brand" U.S. (or Florida or 
California) nursery products as premium, by extolling the high quality and 
varietal uniqueness through education and advertising, using a logo for quick 
recognition. 


With keen competition from foreign suppliers, it is imperative that U.S. 
organizations be well-managed and able to promote their products, provide 
information in a timely manner, and make contacts with suppliers. If 
financially possible, it may prove beneficial for organizations to position 
representatives in key countries overseas or to employ reliable in-country 
consultants. 


--Knowing the product, researching the market. While this sounds simple 


enough, market research is one of the most overlooked agenda items in 
attempting to develop a market niche. When trying to identify potential 
markets, it is important to keep in mind attributes of the product that will 
make it easier or more difficult to sell. For example, the high transportation 
costs associated with large palms may preclude entry into some markets. 


For interiorscape plant materials as well as most other greenhouse and nursery 
products, one may want to start by selling in high income markets that have a 
demonstrable fondness for plant material, and that show strong environmental 
and health concerns. Europe and Asia would be good starting grounds. 


Once the target markets have been determined, it is important to make as many 
contacts as possible before embarking on exploratory trips. Trips should be 
conducted by representatives from the promotional organization. It may be 
helpful to contact the Agricultural Attache covering the country, although the 
organization should not use the Attache as a substitute for market research. 
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Survey and research techniques can also help to refine a program. AHMC 
surveyed the trade in Europe to determine the types of seminars and activities 
they would like to see at Floriade ’92, a trade show held every 10 years in the 
Netherlands. By using a simple survey in five languages with an aggressive 
follow-up campaign, the AHMC was able to obtain a very high response rate. The 
results of this survey led to the inclusion of an Interiorscape Installation 
session at Floriade '92. 


--Identifying the customer. Plants for use in interiorscaping are not 
consumer-ready products. It is only by working with the various aspects of the 
trade that demand can be effectively created. Architects must design buildings 
with spaces large enough and with enough light to accommodate larger plant 
material; landscape architects must be made aware of the types of plant 
material available and educated about the special requirements of new 
varieties; and builders and developers must be convinced of the economic 
advantages of including greenery in their buildings. In addition, plant 
importers may have to be urged to build special greenhouses to accommodate the 
acclimatization of larger plants. 


--Designing a marketing program and strategy tailored to the product and the 
targeted country. As an example, one should assume the United Kingdom (U.K. ) 


has been earmarked to begin a marketing program. The U.K. was chosen due to 
its high GNP and its traditional use of plant material in common areas of 
hotels, restaurants, and other places accessible to the general public. 
Follow-up research has indicated that the British are interested in the 
environment and health and would be willing tc spend extra money on office and 
residential rents, in malls and in restaurants in order to be surrounded by 
plants. 


One of the problems to be overcome, however. is that the British have 
traditionally used formal floral arrangements rather than larger plant 
material. The challenge here is not only to change a current way of thinking, 
but to change the way building and landscape design is approached from the 
ground level. 


--Educating the trade. One of the cornerstones of AHMC’s international 
marketing program is the production and distribution of their "USA 
Horticultural Manual." This high quality publication shows pictures of plant 
material and indicates special light, water, and fertilizer requirements. The 
book is updated annually to include new plant varieties. These updates are 
sent out to registered foreign trade contacts and are used both as a buying 
guide and an educational tool for importers, builders, architects, and 
landscape architects. 


In addition to this manual, plant availability lists, price brochures, supplier 
contact sheets, and "How to Import" pamphlets are all important parts of a 
well-rounded program. 


Educational seminars using U.S. or foreign experts, either as "stand-alone" 
activities or in conjunction with trade shows are essential. Before conducting 
a seminar, one must be certain that the audience is clearly identified. For 
example, is the seminar geared toward landscape architects regarding the 
availability and requirements of new plant varieties? Who needs to know about 


Shipping specifications? Also, if marketing in a country or area where English 
is not 
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spoken, it is important to know the language requirements of the target 
audience and to be ready to provide translation. If possible financially, 
translation should be simultaneous. All printed handouts should also be 
translated. 


--Advertising. This includes trade magazines to promote the plants, stressing 
quality aspects and uniqueness of varietal types. The organization’s generic 
logo should be used in all print media. The phone number or FAX number of the 
promotional organization or the overseas representative should be included; 
all inquiries should be answered promptly. 


--Participating in trade shows. One of the surest ways to meet the trade is to 
participate in trade shows. These are most effective when displays are built 
to demonstrate plant usage. Most trade shows provide rooms for buyers and 
sellers to talk. Sellers should be available to consummate deals. Business 
cards should be made available to buyers and should be solicited from 
prospective customers. All inquiries should be followed up. 


Below is a list of the some of the more important trade shows to be held in 
1992: 


Floriade ‘92 -- held April 10 - Oct. 11, 1992; every 10 years in the 
Netherlands. Considered by many to be the premier show to be held in 1992. 


IFTEX -- formerly an annual show, biannual as of 1991; no show until 1993; 
London 


IPM, Essen -- held Feb. 14-16, 1992; every year, in Germany 

Hort-azur '92 -- Nov. 20-22, 1992; Nice, France 

Floralies de Liege -- May 1-10, 1992; Liege, France 

Middle East Agriculture -- May 4-7, 1992; Dubai World Trade Center, UAE 
Hong Kong Flower Show -- held March 6-15, 1992; Hong Kong 


Taiwan Flower Show -- held biannually in Taipei; next show in 1993 


--Promoting strong public relations. Press releases should be used to announce 


participation in a show, the time and location of a seminar, or a general 
description of the organization, its role and its function. One should talk to 


the press at every opportunity. 


The American Horticultural Marketing Council hosts small groups of foreign 
journalists in the United States for a week to visit interiorscape projects, 
tour greenhouses, meet growers, and attend a large tropical plant show. This 
not only provides education, but also generates an enormous amount of positive 
press coverage. Journalists can also be invited to attend tours with 
importers. In this way, the journalists learn not only from their hosts but 
from their fellow participants. 
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--Soliciting feedback. One should carefully evaluate the effectivenes: 

program using objective evaluators and objective evaluation tools, such a 
anonymous surveys. It is important to find out if the program or re ! 
achieved the stated objectives... For example, did the landscape architects 












intended? Negative feedback should be viewed as an opportunity to redes 
redirect, or refine current activities. One should not ignore gut feeling 
to the success or failure of a program. ; 


The Pay-off 

att 
Market development is a long-term process. In the case of marketing , 
interiorscape plants, this process is lengthened by the fact that the plants 
are not consumer-ready: the construction, architectural, and contracting 
industries abroad must be convinced that interiorscaping will have positive 
economic returns. Importers need to be educated on shipping requirements and, 
perhaps, convinced to build specialized greenhouse facilities. 


plants and to have returns outweigh the cost of the marketing program. i 
this may not happen until several years into the program, exporters should — 
carefully monitor sales progress; one may be pleasantly surprised with chou 
results or be forced to re-evaluate the program. AHMC found that between 1985 
and 1990, foreign sales of U.S. plants for interiorscaping increased over 100 
percent in value. =f 


(Bonnie Borris, Agricultural Marketing Specialist, (202) 720-6086) 
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tTheAnswersFast — 

DidBoliviaBoostBarleyImports? — 

Does Portugal Produce Pears? 
Did Egypt Export Eggs? Will Nigeria 


Need MoreNuts? How DoesForeign Fruit 


Farein France? Are Apples Allowed Into Australia? 


How Much Cotton Does Canada Cultivate? Will More Meat 
Move Into Mexico? Did Denmark Demonstratea Demand for Duck? 
Is Beer a Big Export for Brazil? Does Tunisia Tariff Tobacco? How Well 
Does Guatamalan Grain Grow? Does India Import Indigo? Has Belgium Banned 
Bacon at its Borders? Does Poland Process Potatoes’ Are Peanuts Protected in 
Paraguay’ bs Sesame Sagruficant in Senega? Does Cote dvoure Consume Cooma’ 5 
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Foreign Agriculture 


1990-91 


Your One-Stop Reference Source on 
Foreign Agricultural Imports, Exports, 
Production, Trade amd and Prospects 


Published by the Foreign Agricultural Service of the U.S. Department of Agriculture 








Foreign Agriculture 1990-91...the agricultural So whether you're increasing your export efforts, re- 
answer book for exporters, featuring nearly 200 pages of searching restrictions on imports, studying agricultural 
useful information on agriculture abroad. Agricultural policies, or moving into new major markets, order your 
profiles on more than 70 countries provide key facts on answers today: Foreign Agriculture 1990-91. 

crop and livestock production, farm and food policies, To order, send $15 ($18 to addresses outside the U.S.) check 
imports and exports, and trade barriers. This soft-cover or money order to the Foreign Agricultural Service. Room 
guide also includes 40 pages of color maps and charts on 4638-S, US. Department of Agriculture, Washington, DC 
farm production, trade. population growth, leading 20250-1000. Ask for Foreign Agriculture 1990-91. 
exporters and importers—even a handy time-zone map. Include mailing address, zip code, and telephone number. 


* U.S. G.P.0.:1992-311-338:60033/FAS 
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FAS Circulars: 


Market Information For 
Agricultural Exporters 





As an agricultural exporter, you To subscribe: Indicate which publications you want. Send a check for the total amount 
need timely, reliable information payable to the Foreign Agricultural Service. Only checks on U.S. banks, cashier’s checks, 
on changing consumer. or international money orders will be accepted. NO REFUNDS CAN BE MADE. 
preferences, needs foreign Mail this form to: Foreign Agricultural Service 
buyers, and the supply and Information Division 
demand situation in countries Room 4644-S 
around the world. U.S. Department of Agriculture 
Washington, D.C. 20250-1000 
i The Foreign Agricultural Service No. of Subscriptions Subscription Rate 
i can provide that information in its Soames poi gee ee sess at a ee 
4 commodity circulars. Domestic Foreign 
; Air Mail 
< World agricultural information —— 10002 Agricultural Trade Highlights (12 issues) $17.00 $36.00 
é and updates on special FAS —— 10022 World Cocoa Situation (2 issues) 6.00 9.00 
. export services for the food and ——— 10003 World Coffee Situation (2 issues) 5.00 9.00 
agricultural trade all are available —— 10004 World Cotton Situation (12 issues) 26.00 67.00 


in these periodic circulars. 


Dairy, Livestock & Poultry: 
‘ For a saiiple copy of these 10005 __— Dairy, Livestock & Poult.y: U.S. 


reports—which can supply you Trade & Prospects (12 issues) 32.00 80.00 
with the information you need to —— 10006 Dairy Monthly Imports (12 issues) 17.00 36.00 
make sound business ——— 10007 World Dairy Situation (2 issues) 5.00 10.00 
decisions—check the box —— 10008 World Livestock Situation (2 issues); 
indicated, fill out the address World Poultry Situation (2 issues) 10.00 27.00 
form, and mail it today. —— 10009 All 30 Dairy, Livestock & Poultry Reports 53.00 142.00 
Grain: 
—— 10010 World Grain Situation & Outlook (12 issues) 23.00 55.00 
—— 10011 Export Markets for U.S. Grain & Products 
(12 issues) 24.00 49.00 
—— 10014 = All 24 Grain Reports 43.00 100.00 
10015 Horticultural Products Review (12 issues) 23.00 55.00 
—— 10016 World Oilseed Situation & Market Highlights 
(12 issues) 32.00 91.00 
———._—«»«'10017 ~=—- U.S. Seed Exports (4 issues) 16.00 45.00 
— — 10018 World Sugar Situation & Outlook; 
World Honey Situation (3 issues) 8.00 18.00 
——_—._—s«‘10019 =~=World Tea Situation; U.S. Spice Trade; 
U.S. Essential Oil Trade (3 issues) 7.00 14.00 
10020 World Tobacco Situation (12 issues) 29.00 73.00 
10021 World Agricultural Production (12 issues) 29.00 73.00 
—— 10023 Wood Products: International Trade and 
Foreign Markets (6 issues) 19.00 49.00 
Total Reports Ordered ________—s- Total Subscription Price 


fe Please send me a sample copy. 
Enclosed is my Check for $ ____. Made Payable to Foreign Agricultural Service. 


Name (Last, first, middle initial) 
Organization or Firm 


Street or P.O. Box Number 


City State Zip Code 
Country Phone No. ( ) 
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If your address should be changed _____s~ PRINT : 
OR TYPE the new address. including ZIP CODE and it - ire . yaiae ie ae 
return the whole sheet and/or envelope to: 2OTOSUSDANADO1 1 01 10015 
NATIONAL AGRICULTURAL LISRARY 
FOREIGN AGRICULTURAL SERVICE, Room 4644 So. 
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